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INTRO

n The Clutch is a phrase that
has been linked to all genres
across the sports spectrum.
When you think of in the clutch
moments, you imagine game ending
heroic performances such as Doug
Flutie’s hail-mary in 1984 and Christian
Laetner’s buzzer shot to win the game
in 1992. Succeeding in pressure
moments such as these define
the phrase in the clutch. Intensity
Publishing has taken the expression
one step further by creating the first
national college sports and lifestyle
publication: In The Clutch Magazine.

In The Clutch will feature stories of
familiar teams and athletes in the
college ranks as well as emerging
stars that have gone unnoticed.

We are dedicated to journalism that
stands above the typical college sports
editorials. The combination of intense
competition and an unrivaled depiction
of the surrounding lifestyle create a
magazine that is second to none. This
innovative blend provides readers
cutting-edge sports stories with an
intelligent sense of humor.

Our audience is in the most enduring
period of product branding for any

individual: emotional ties last a lifetime.

This enduring sense of identity is
obvious in the cross-over appeal

that captures not only the young but
the older sports fan audience. Such
consumers are drawn to forever look
back on the best time of their lives,
their youth, and relive these moments.

COLLEGE. SPORTS. LIFESTYLE.

O CARSON PALMER

In The Clutch allows the opportunity for permanent
product loyalty that is maximized when targeting
male sports fans between the ages of 21 and 34.
The high disposable income associated with this
incredibly active market maximizes the impact of
your advertising dollar.
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SPREADS

(O ELI MANNING INTERVIEW




In The Clutch attracts young adults who have

a passion for college sports. They are predomi-
nantly male, social, and loyal followers to their
Alma Mater. With a median age of 26, our read-
ers are college-educated, single, and live in highly
populated regions across the country.

(O MISSION STATEMENT

Our mission is one of renewal of the questing
spirit. We will explore deep within the heart of
every fan and of every athlete, that same fire that
they share, the urge to excel, to win, to soar. We
will generate a new, powerful, and vital community
among college athletics and fans, by catalyzing

a fresh collective enthusiasm. In The Clutch will
find the purity with which sports originated thou-
sands of years ago and we will celebrate it.

(O CIRCULATION

Rate Base 104,000 (September 2003)

Frequency 12x per year
Newsstand Price $4.95
Subscription Price $16.95

(O DEMOGRAPHIC PROFILE

73% Male / 27% Female
ADULTS MALE

Median Age 26 26
Median IEI $29,459 $31,129
Median HHI $50,741 $54,589

*Publisher’s Estimate
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RATES (august 2003)

FULL COLOR
Open 3X 6X 9X 12X 18X
Full Page $6,760 $6,145 $5,878 $5,633 $5,408 $5,200
2/3 Page $4,500 $4,090 $3,915 $3,750 $3,600 $3,460
1/2 Page $3,380 $3,070 $2,940 $2,815 $2,700 $2,600
1/3 Page $2,250 $2,045 $1,955 $1,875 $1,800 $1,730
1/4 Page $1,690 $1,535 $1,470 $1,410 $1,350 $1,300
PREMIUM POSITIONS
Open 3X 6X 9X 12X 18X

T.0.C. $7,280 $6,620 $6,330 $6,065 $5,824 $5,600
2" Cover $7,800 $7,090 $6,780 $6,500 $6,240 $6,000
3 Cover $7,280 $6,620 $6,330 $6,065 $5,824 $5,600
4t Cover $8,400 $7,635 $7,300 $7,000 $6,720 $6,460
CLOSING CALENDAR

SPACE MATERIALS ON SALE

RESERVATION DUE
January 04’ 14-Nov-03 17-Nov-03 19-Dec-03
February 12-Dec-03 19-Dec-03 16-Jan-04
March 21-Jan-04 28-Jan-04 18-Feb-04
April 18-Feb-04 25-Feb-04 17-Mar-04
May 01-Mar-04 09-Mar-04 13-Apr-04
June 07-Apr-04 12-Apr-04 14-May-04
July 05-May-04 10-May-04 15-Jun-04
August 04-Jun-04 11-Jun-04 09-Jul-04
September 02-Jul-04 12-Jul-04 17-Aug-04
October 09-Aug-04 16-Aug-04 17-Sep-04
November 10-Sep-04 17-Sep-04 20-Oct-04
December 08-Oct-04 15-Oct-04 19-Nov-04

*Dates are subject to change
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MECHANICAL REQUIREMENTS

Magazine Trim Size: 81/4”X107/8”
Binding Method: Perfect Bound
Printing Process: Web Offset

All live matter must be 1/4” away from trim on all sides. Use 1/8” bleed over trim on all sides.
Standard Unit Bleed

Spread 17 x 11 1/8
81/2x111/8

Trim (for bleed ads) Non-Bleed
16 1/2x107/8 15x10

Full Page (incl. covers) 81/4x107/8 7x10

51/8x107/8

2/3 Vertical
1/2 Vertical

53/8x111/8
43/8x111/8
81/2x51/2

41/8x107/8
81/4x51/4

5x10
4x10
7x47/8

1/2 Horizontal

1/3 Vertical

212x111/8

21/4x107/8

21/8x10

43/8x51/2

1/4 Page
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(O IN THE CLUTCH TOP 25 TEAMS

40 TIME:
4.15

DIGITAL FILE
SPECS

MEDIA

Mac formatted CD-R and CD-RW
ONLY. CD-ROMS must be formatted
as 1ISO 9660 so as to be read by MAC
OS. One ad only per disk accepted.
E-Mailed ads are not accepted.

FTP INFO

Files may also be uploaded to our ftp
site using the following information:
ftp://64.186.246.86

Username: clutch

Password: creative

LABEL REQUIREMENTS
Advertiser name, issue date, contact
name and contact information.

IMAGE FORMAT
EPS, PDF, or TIFF. No native
application files accepted.

FILE PREPARATION

Select all colors to CMYK process,
unless a Pantone color is used,
according to the insertion order. Build
pages to the trim and extend the
bleed beyond page edge. Do not
apply style attributes. All elements
should be placed at 100% with no
rotation or cropping.

FONTS
All fonts embedded. (NO True

| Type fonts accepted) Fonts must be

flattened.




In The Clutch is set to launch a campus edi-
tion to college newspapers across the nation.
We have formed relationships with nearly 50
universities and colleges and are quickly
adding to that total. The overall circulation has
reached a quarter of a million and looks to be
headed towards half a million by January 2004.
This does not take in to account the average
readership of the college paper which, in most
cases, doubles their readership and sometimes
triples it.

The 32 page version of our magazine has been
created to give advertisers the opportunity to
capture the elusive (18-24) demographic. Our
monthly college publication will be distributed
once a month on the third week starting in October to universities across the nation. Come
January of 2004, we will increase the frequency to twice a month. In The Clutch will be you
and your clients best tool for maximum exposure at minimum cost.

RATES (september 2003)

FULL COLOR
Open

Full Page $30

2/3 Page $22

1/2 Page $16

1/3 Page $12
MECHANICAL REQUIREMENTS
& DIGITAL FILE SPECS

PREMIUM POSITIONS

Open Refer to: In The Clutch Media Playbook
T.O.C. $35
2" Cover $37
3 Cover $35
4" Cover $40

*All rates represent cost per thousand (CPM). Discounts awarded depending on an advertiser’s
total gross spending.




SAN DIEGO

Intensity Publishing

8910 University Center Lane, Suite 520
La Jolla, CA 92122

866-461-0673

George Black

Creative Director

Ext. 368
georgb@intensitypublishing.com

David Lied

Production Director

Ext. 343
davidl@intensitypublishing.com

Kevin Bense

Advertising Director

Ext. 371
kevinb@intensitypublishing.com

Travis Russell

Business Director

Ext. 345
travisr@intensitypublishing.com

Chris Barnard

Photographer and Promotions Director
Ext. 375
cbarnard@intensitypublishing.com

Ben Freemire

Art Director

Ext. 321
benf@intensitypublishing.com

David Dickey

Senior Designer

Ext. 413
dickey@intensitypublishing.com

Subscriptions
subscriptions@intheclutchmag.com

Public Relations
publicrelations@intheclutchmag.com

Marketing
marketing@intheclutchmag.com
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THE CREATION OF “IN THE CLUTCH”

Late in the year 2000, a small group of 5 ex-athletes real-
ized that they shared a yet-unfocused vision, a dream of
what could be. Each was talented, yet had been unable to
fulfill a career in sports. Each was eager to be involved, to
be closer to the world they loved and admired so deeply.

The dream they shared was this. That their everyday lives
can still revolve around the sports industry. Not just sports
but sports at the highest and purest level, before young
stars quickly became old men in the money grind of the
pros; Sports at the college level.

That's where the 5 wanted to live, in that world, somehow.

And their answer was to create this magazine. They did it
first for college sports, then for you, and last of all, they did
it for themselves. Their hearts and souls are portrayed

In The Clutch.

In The Clutch Team, Intensity Publishing
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